
•   B R A N D I N G   •

YOUR BRANDING IS MORE THAN THE 

OBVIOUS VISUAL ELEMENTS; IT'S ALSO 

YOUR REPUTATION.

"A rose by any other name would smell as 

sweet." Clever words, Shakespeare, but 

not accurate when starting a company. 

Think carefully about your business name 

before moving ahead. Your name should 

ideally reference something about what 

you do, but without being too generic. 

When a name is too generic, it becomes 

hard to remember.

WHAT'S IN A NAME?

It's worth getting a logo professionally 

made if you're not a graphic designer. You 

can buy them inexpensively, and it's well 

worth it to show that your brand looks   

professional and sleek. Remember that 

this contributes to your overall reputation 

- and you only get one chance to make a 

good impression on potential customers.

LOGO

The reality is that, as a crafter, there will be 

other people doing very similar things to 

you. So you've got to have your own twist 

on your branding and products. It doesn't 

have to be radically different to what 

everyone else is doing, but you do need 

something that makes you distinguishable. 

BE UNIQUE



•   Y O U R  G O A L S   •
WHAT ARE YOUR SHORT-

TERM AND LONG-TERM

GOALS?

"Oh, that's easy, I know that!"

people say dismissively. But

you need to have crystal clear

short-term and long-term

goals in mind. 

LE .COM

•   P H O T O G R A P H Y   •

Today you are a designer, baby! 

In order to sell effectively, it is so

important to make your products

look amazing. 

Your photography needs to be

absolutely spot on. Ugly products

can sell well with clever props,

lighting, and good photography.

Conversely, amazing products will

fail if they don't come across well on

the screen. Remember that

customers will be scrolling through

products quickly, so yours need to

stand out.

If you haven't already written down your goals, do 

it now. You may find that, in the process of writing 

them, they weren't as clear in your mind as you 

thought they were. 

Also, now that you know exactly what your goals 

are, you'll know when you have achieved them, 

and what new ones to set.



•   E T S Y   •

WITH SO MANY SELLERS ON ETSY, HOW DO 

YOU  STAND OUT FROM THE COMPETITION? 

Imagine you walk into a clothing store. Inside, 

they only have one pair of jeans and a t-shirt to 

sell. It's a bit weird, right? That's basically what 

it's like when your Etsy store only has a few 

items listed.

              LISTINGS

It's the worst feeling when you set up your

shop, enter in all your products, and then

wait...and wait...but there are no sales. 

Chin up, these things do take time. Your

competition has probably spent years

working hard to make sales, so it's not fair to

compare your sales figures to theirs.

     GRAND OPENING

Do those three letters fill you with fear? Well 

fear not, because SEO is your friend. Your 

keywords are how customers are going to find 

you when they use search engines (including 

the one on the Etsy website).  

Spend some time reading up on how to 

improve your SEO rankings. But as a quick tip - 

look at the keywords your high-ranking 

competitors are using. Also be mindful that 

you'll need to keep refreshing your keywords.

          SEO

E T S Y  I S  W H E R E  

M A N Y   C R A F T E R S  

S E L L  T H E I R  

P R O D U C T S


